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INTRODUCTION

PROJECT BACKGROUND

The travel sector is an integral part of the
Ohio’s economy. Visitors generate
significant economic benefits to
households, businesses, and government
alike and represent a critical driver of the
state’s future. How critical? In 2021,
tourism-supported jobs accounted for more
than 7.3% of all jobs in the state.

By monitoring the visitor economy,
policymakers can inform decisions
regarding the funding and prioritization of
the sector’s development. They can also
carefully monitor its successes and future
needs. This is particularly true for Ohio as it
builds upon its tourism economy. By

METHODOLOGY AND
DATA SOURCES

An IMPLAN input-output model was
constructed for the state of Ohio. The model
traces the flow of visitor-related
expenditures through the state’'s economy
and their effects on employment, wages,
and taxes. IMPLAN also quantifies the
indirect (supplier) and induced (income)
impacts of tourism. Tourism Economics
then cross-checked these findings with
employment and wage data for each sector
to ensure the findings are within reasonable
ranges.

Visitors included those who stayed in
overnight accommodations or those who
came from a distance greater than 50 miles
and deviated from their normal routine.

The primary source of the employment and
wage data is the Regional Economic
Information System (REIS), maintained by
the Bureau of Economic Analysis.

establishing a baseline of economic
impacts, the industry can track its progress
over time.

To quantify the significance of the visitor
economy in Ohio, Tourism Economics
developed a comprehensive model detailing
the far-reaching impacts arising from visitor
spending. The results of this study show the
scope of the visitor economy in terms of
direct visitor spending, along with total
economic impacts, jobs, and fiscal (tax)
impacts in the broader economy.

This is more comprehensive than Bureau of
Labor Statistics (ES202/QCEW) data
because sole-proprietors do not require
unemployment insurance and are not
counted in the ES202 data.

The analysis draws on the following data

sources:

+ Longwoods International: survey data,
including spending and visitor profile
characteristics for visitors to Ohio

» Bureau of Economic Analysis and Bureau
of Labor Statistics: employment and
wage data, by industry

» STRlodging performance data, including
room demand, room rates, occupancy,
and room revenue, for hotels and short-
term rentals.

» Tax collections: Lodging and sales tax
receipts

» Tourism Economics: international travel
data for overseas, Canadian, and Mexican
travel to Ohio based on aviation, survey,
and credit card information
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ECONOMIC IMPACTS
OHIO KEY FINDINGS

TOURISM’S DIRECT SPENDING IMPACT

The Ohio visitor economy spans multiple industries. International and domestic visitors
support business in accommodations, food and beverage, recreation, retail shopping, local
transportation and air travel. In 2021, total direct visitor spending tallied $35.1 billion,

including $200 million from international visitors.
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Ohio welcomed 219 million visitors, mostly domestic, in 2021.

219 MILLION

Total Visitors to Ohio in 2021

TOURISM’S TOTAL ECONOMIC IMPACTS

$60.5 BILLION

Total Economic Impact of Tourism in Ohio in 2021

SUMMARY ECONOMIC IMPACTS
Ohio Tourism (2021)

The direct visitor spending impact of $35.1 billion generated a total economic impact of
$60.5 billion in Ohio in 2027 including indirect and induced impacts. This total economic
impact sustained 497,000 jobs and generated $4.1 billion in state and local tax revenues in
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VISITATION &
VISITOR SPENDING

Ohio hosts millions of visitors each year, including in-state and out-of-state travelers. Following
severe COVID-related declines the prior year, 20271 was a year of recovery in which direct visitor
spending reached $35.1 billion. Visitor volume totaled 218.8 million, with domestic visitation
accounting for 218.6 million.

VISITOR VOLUME
Recovery in 2021

Visitor volume and spending were severely
impacted in 2020 by COVID-19 restrictions
and closures. Ohio visitor volume

In 2021, travel confidence rebounded with ~Amounts in millions

easing restrictions and effective vaccines.
With a 9% gain in 2021, visitor levels nearly
recovered to pre-pandemic levels and
finished the year at 97% of 2019 volumes.

2017 2018 2019 2020 2021

Sources: Longwoods Int'l, Tourismn Economics

VISITOR SPENDING

Visitors to Ohio spent $35.1
billion across a wide range of
sectors in 2021.

Visitor spending expanded 21.6% in
2021, driven by strong volume and
higher prices in most sectors. With
recovery in 2021, spending levels
reached 92% of 2019 levels.

Of the $35.1 billion spent in Ohio in 2021
by visitors, food and beverage
accounted for $8.5 billion, 24% of the
average visitor dollar. Retail captured
15%, a total of $5.3 billion.
Transportation, including both air and
transportation within the destination,
comprised 36%, with lodging spending
capturing 11%. Recreational spending
tallied $4.9 billion in 2021—14% of each
visitor dollar.

Ohio visitor spending
Amountsin $ billions

2017 2018 2019 2020 2021

Sources: Longwoods Int'l, Tourismn Economics

$35.1 BILLION

Total Visitor Spending in 2021
(Domestic & International)

$8.5B FOOD & BEVERAGE

Full-service restaurants,
fast food, convenience
stores, bars, grocery stores

$5.3B RETAIL

Souvenirs, general
merchandise, malls,
shopping centers

$12.5B TRANSPORTATION
Taxis, buses, parking,
public transportation, car
rentals, gasoline

$3.9B LODGING

Hotels, motels, private
home rentals, second
homes

$4.9B RECREATION

Theaters, amusements,
entertainment venues,
other rec

Source: Tourism Economics

Note: Lodging spending is calculated as an
industry, including meetings, catering, etc.
Spending also includes dollars spent on
second homes. Transport includes both air
and local transportation.




Business sales impacts by industry (2021)
Amounts in billions of nominal dollars

ECONOMIC IMPACTS

Direct Indirect Induced Total
KEY FI N D I N GS Business  Business  Business  Business
Sales Sales Sales Sales

Ohio visitor spending and annual growth Total, all industries $ 3512 $ 1178 $ 1358 § 60.49
Amounts in $billions, 2021 % change, and % recovered relative to 2019 Retail Trade S 115 S 019 $ 117§ 12,51
S - - i S . 20?; o Finance, Ins and RE S 336 S 296 S 419 S  10.57

- . S Food & Beverage S 763 $ 033 S 072 $ 868

Total visitor spending $35.16  $36.78  $38.26  $28.88  $35.12 21.6% 91.8% Other Transport $ 471 S 118§ 033 S 6.21
Food & beverage $8.97 $9.34 $9.79 S7.07 $8.49 20.1% 86.7% Recreation and Ent. S 405 S 031 S 024 S 4.60
Retail $4.92 $5.07 $5.30 $4.65 $5.28 13.5% 99.6% Business Services S - S 298 $ 124 $ 4.22
Transportation* $1156  $1219  $1260  $1014  $1253  236%  99.5% Lodging S 268 8 000 S 000 & 269
_ Education and Health Care S - S 0.04 S 2.57 S 2.61
Lodging* $3.76 $3.95 $4.11 $2.67 $3.88 45.7% 94.6% Baraonal Saricas S 089 § 052§ 081 § 555
Recreation $5.96 $6.23 $6.47 $4.36 $4.94 13.3% 76.3% Manufacturing $ - $ 081 $ 052 $ 1.33
Source: Tourism Economics Construction and Utilities S - S 086 S 039 S 1.25
* Lodging includes second home spending Communications S - S 0.71 S 051 §$ 1.22
**Transportation includes both ground and air transportation Wholesale Trade S ) S 057 S 0.63 S 119
Air Transport S 0.66 S 0.05 S 0.07 $ 0.78

Government S - S 015 S 012 S 0.27

Visitor volume and spending Agriculture, Fishing, Mining S - S 012 S 0.08 S 0.20

Amounts in mils of persons, $mil, and $ per person
2021

2021 Growth

Tourism business sales impacts by industry (2021)

Total visitors, mils 218.9 221.7 226.5 200.9 218.8 9.0% N .
. Amounts in billions of nominal dollars
Domestic 218.0 220.7 225.6 200.7 218.6 9.0% Retail Trade I
International 1.0 1.0 1.0 0.2 0.2 7.7% Finance, Insand RE I
Food & Beverage mE—————
Visitor spending, $bils $35.16 $36.78 $38.26 $28.88 $35.12 21.6% Other Transport  EE—— 88 1
) . Recreation and Ent. EEE—_— |
Domestic $34.04 $35.57 $37.05 $28.68 $34.88 21.6% Business Services =
International $1.13 $1.21 $1.20 $0.21 $0.24 16.2% Lodging =
Education and Health Care
Per visitor spending, $ $161 $166 $169 $144 $160  11.6% Personal Services 1l
, Manufacturing = M
Domestic $156 $161 S164 $143 $160 11.7% Construction and Utilities B
International $1,172  $1,201  $1239  $1,058  $1,141 7.9% Communications M = Direct = Indirect m Induced
: : Wholesale Trade
Source: Tourism Economics Air Transport Il
Government | $ billions
Agriculture, Fishing, Mining |
$0.0 $5.0 $10.0 $15.0

Source: Tourism Economics



ECONOMIC IMPACTS
OHIO REGIONAL SUMMARY



ECONOMIC IMPACTS
OHIO REGIONAL SUMMARY

Cleveland (Northeast), Columbus (Central), and Cincinnati (Southwest), are key

destinations and influence the distribution of the tourism economy across Ohio.

Ohio tourism business sales by region
% of total

B Northeast

u Central

B Southwest
Northwest

H Southeast

Ohio tourism business sales by region
Amounts in $billions

Direct Sales Total Sales

Total $ 3512 $§ 60.49
Region
Northeast $ 12.65 $ 21.75
Central $ 841 § 14.46
Southwest $ 816 $ 14.04
Northwest $ 465 $ 8.03
Southeast $ 1.26 $ 2.20

Source: Tourism Economics

Ohio tourism business sales trends by region
Amounts in $billions, growth in annual % change

2017 2018 2019 2020

Ohio total $ 3516 $§ 3678 $ 3826 S§ 28588 $ 3512

Levels, Sbils
Northeast $ 13.00 $ 13.65 $ 13.84 § 10.40 § 12.65
Central $ 851 $ 881 $ 931 $ 6.79 S 8.41
Southwest $ 823 $ 855 $ 9.04 $ 6.79 $ 8.16
Northwest $ 426 $ 454 § 481 $ 3.84 $ 4.65
Southeast $ 1.16 $ 1.23 $ 1.25 $ 1.07 S 1.26

Ohio total, % change 4.6% 4.0% -24.5% 21.6%
Northeast 5.0% 1.5% -24.9% 21.6%
Central 3.5% 5.7% -27.1% 23.9%
Southwest 3.9% 5.8% -24.9% 20.1%
Northwest 6.5% 5.9% -20.2% 21.2%
Southeast 6.0% 1.5% -14.8% 18.2%

Ohio tourism jobs by region

Amounts in number of jobs

200,000

180,000 . B Induced

160,000

140,000 Indirect

120,000 - H Direct

100,000 -

80,000

60,000 .

40,000

20,000

0
Northeast Southwest Central Northwest  Southeast
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ECONOMIC IMPACTS
SOUTHWEST REGION

Visitor spending in Southwest Ohio generated $13.9 billion in total sales, 123,883 jobs,

S4.7 billion in income, and S1.9 billion in tax revenues.

Southwest region tourism impacts

Region total

County
Adams
Brown
Butler
Champaign
Clark
Clermont
Clinton
Darke
Fayette
Greene
Hamilton
Highland
Miami
Montgomery
Preble

Warren

Total Sales

Smils

$14,044.2

$49.6
$56.6
$1,390.5
$35.9
$460.3
$629.0
$106.9
$68.4
$112.4
$979.6
$5,791.0
$52.3
$336.5
$2413.9
$107.5
$1,453.7

Total Jobs

124,586

723
931
15,532
236
4,454
5772
1179
1,134
1,355
9,304
43442
1,051
3478
22455
1,229
12,310

Total
Income
Smils

$4,190.8

$20.1
$20.4
$408.7
§7.4
$118.8
$170.3
$38.2
$26.5
$32.4
$229.6
$2,004.5
$15.8
$82.6
$655.2
$138
$346.4

Total Tax
Revenue
Smils

$1,965.3

$7.0
$§79
$194.4
$4.6
$61.9
$84.8
$155
$9.9
$15.7
$131.2
$835.7
$7.1
$455
$331.9
$13.4
$199.0

Tourism business sales by county
Amounts in $millions

Direct Total

Sales Sales
Smils Smils

Region total $8,155.3 $14,044.2

County
Hamilton $3372.7  $5791.0
Montgomery $14051  $24139
Warren $8421  $14537
Butler $812.1  $1,390.5
Greene $569.1 $979.6
Clermont $358.1 $629.0
Clark $267.1 $460.3
Miami $194.7 $336.5
Fayette $64.2 $112.4
All others $270.2 $477.3

Source: Tourism Economics

Tourism job intensity by county
Share of total jobs, %

Fayette
Warren
Greene
Butler
Clark
Preble
Montgomery
Hamilton
Adams
Clermont
Brown
Miami
Highland
Clinton
Darke
Champaign

o
N

2% 4% 6% 8%

4.5%

7.0%
41.2%

9.9%

10.4%

17.2%

10%

B Hamilton

® Montgomery

B Warren
Butler

H Greene

H Clermont
Clark

B Miami

B Fayette

m All others
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ECONOMIC IMPACT
MONTGOMERY COUNTY

BUSINESS SALES IMPACTS

Visitors contributed a direct impact of $1.4 billion in 2021 in Montgomery County, which
included spending by day and overnight visitors.

This direct spending generated $2.4 billion in total impact, including indirect and induced
impacts.

Tourism business trends

Recent Trends in Tourism Sales (Output)

2019 2020 2021
Montgomery County direct sales trends:
Sales volume (Smils) 1,511.2 1,167.5 1,405.1
Sales growth, % change 122% -22.7%  20.3%
Wider region and state direct sales trends:
Southwest Ohio sales growth, % change 58% -249% 20.1%
Ohio sales growth, % change 40% -245% 21.6%

Business sales impacts by industry (2021)
Amounts in millions of nominal dollars

Total, all industries

Retail trade

FIRE

Food & beverage

Other transport
Recreation and entertainment
Business services
Lodging

Education and healthcare
Personal services
Manufacturing
Construction and utilities
Communications
Wholesale trade

Air transport

Government

Agriculture, fishing, mining

Direct

Business
Sales

$ 1,405.1

457.5
111.6
320.2
158.8
184.7

146.4

V> U U U U > > U U U > O O O O D

U U U U U > U > > > O U

Indirect
Business
Sales

465.0

2.3
118.1
13.3
47.0
12.3
119.0
0.1
1.4
20.9
32.3
34.5
28.3
22.6
1.8
6.0
5.0

Oy U U U U U U O > U O O U O > O

Induced
Business
Sales

543.7

47.0
167.6
28.8
13.1
9.5
49.5
0.2
103.0
32.6
20.8
15.5
20.4
251
2.9
4.9
3.1

Total
Business
Sales

S 24139

506.7
397.4
362.3
219.0
206.5
168.5
146.7
104.4
53.4
53.1
50.0
48.6
47.8
30.5
10.9
8.1

U U U U U U U U O U O O O O O O

Source: Tourism Economics

Tourism business sales impacts by industry (2021)
Amounts in millions of nominal dollars

Retail traclc 1

Food & beverage I W

Other transport — IEE———

Recreation and entertainment I ——
Business services —

Lodging m—
Education and healthcare  —
Personal services L
Manufacturing =
Construction and utilities u
Communications |
Wholesale trade -
Air transport =
Government |1
Agriculture, fishing, mining 1

Source: Tourism Economics

$200

N Direct
Indirect
B Induced

$ Millions

$400 $600



JOB IMPACTS

Visitor activity sustained 15,609 direct jobs and an additional 6,845 indirect and induced
jobs in Montgomery County.

The total 22,455 jobs in the County supported by visitor spending accounts for 7.2% of all
jobs in the county.

Tourism Job Impacts by industry (2021)
Amounts in number of full-time and part-time jobs

Food & beverage m——————

Retail trade  n——

Recreation and entertainment — n—

Other transport
FIRE
Business services
Lodging
Education and healthcare
Personal services
Air transport
Wholesale trade
Communications
Manufacturing
Construction and utilities
Government
Agriculture, fishing, mining

M Direct
Indirect
H |nduced

o -
'lII |
N

5,000 10,000

Source: Tourism Economics

Summary Job impacts by industry (2021)

Amounts in number of full-time and part-time jobs

Amounts in number of jobs

Food & beverage
Retail trade

Recreation and entertainment

Other transport

FIRE

Business services
Lodging

Education and healthcare
Personal services

Air transport

Wholesale trade
Communications
Manufacturing
Construction and utilities
Government

Agriculture, fishing, mining

Direct
Jobs

Indirect
Jobs

3,053

236

85
194
412
548
956

20
254

83
68
71
74
24
21

Induced
Jobs

3,793

460
553
121
135
434
411

1,012
400

84
51
44
36
20
22

Total, all industries

22,455

8,366
2701
2280
2265
1,586
1,367
1,310
1,032
654
206
167
119
115
110
44
44

Source: Tourism Economics
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LABOR INCOME IMPACTS

Visitor activity generated $369 million in direct household income and a total of $655
million including indirect and induced impacts.

Tourism labor income Impacts by Industry (2021)
Amounts in millions of nominal dollars

Food & beverage m————
Retail trade  m—————
Other transport — n—
Business services —
FIRE e
Recreation and entertainment — n—
Education and healthcare  m—

Lodging e B Direct
Personal services - Indirect
Air transport mm ¥ Induced

Wholesale trade =
Construction and utilities =
Communications '®
Manufacturing 't
Government I Millions
Agriculture, fishing, mining ! b

$0 $100 $200

Source: Tourism Economics

Summary labor income impacts (2021)

Amounts in millions of nominal dollars

Total, all industries

Food & beverage

Retail trade

Other transport

Business services

FIRE

Recreation and entertainment
Education and healthcare
Lodging

Personal services

Air transport

Wholesale trade
Construction and utilities
Communications
Manufacturing
Government

Agriculture, fishing, mining

O U U U U U U U O U O U O O O O »»

Direct

Labor
Income

368.7

165.2
60.4
48.5

16.7
41.8

24.8

11.4

Indirect
Labor
Income

Induced
Labor
Income

U U U U U U U U O U O O O O O O

Total
Labor
Income

655.2

178.1
79.9
73.7
66.2
59.2
48.0
46.5
24.9
22.9
12.7
11.9
11.8

8.3
7.3
2.6
1.2

Source: Tourism Economics
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ECONOMIC IMPACT FINDINGS
FISCAL (TAX) IMPACTS

Visitor spending, visitor supported jobs, and business sales generated $332 million in
government revenues.

State and local taxes alone tallied $163 million in Montgomery County in 2021.

Each household in the county would need to be taxed an additional S718 to replace the
visitor-generated taxes received by state and local governments in 2021.

Fiscal (tax) impacts
Amounts in millions of nominal dollars

Total Taxes

Total tax revenues $331.9
Federal Taxes $168.7
State Taxes 594 .4
Local Taxes $68.8
State/Local Tax Savings Per Household $718

Source: Tourism Economics
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APPENDIX

Glossary - Spending Definitions

Term

Lodging

Food and
beverage

Recreation

Shopping

Local transport
Service stations

Second homes

Description

Includes visitor spending in the accommodation sub-sector. This
includes food and other services provided by hotels, rentals and
similar establishments.

Includes all visitor spending on food & beverages, including at
restaurants, bars, grocery stores and other food providers.

Includes visitors spending within the arts, entertainment and
recreation sub-sector.

Includes visitor spending in all retail sub-sectors within the local
economy.

Includes visitor spending on local transport services such as taxis,
limos, trains, rental cars, buses, and the local share of air
transportation spending.

Visitor spending on gasoline.

Where applicable, spending associated with the upkeep of
seasonal second homes for recreational use as defined by the
Census Bureau.

Glossary - Economic Impact Definitions

Term

Direct Impact

Indirect Impact

Induced Impact

Employment

Labor income

Value Added
(GDP)

Local Taxes

State Taxes

Description

Impacts (business sales, jobs, income, and taxes) created directly
from spending by visitors to a destination within a discreet group
of tourism-related sectors (e.g. recreation, transportation,
lodging).

Impacts created from purchase of goods and services used as
inputs (e.g. food wholesalers, utilities, business services) into
production by the directly affected tourism-related sectors (i.e.
economic effects stemming from business-to-business
purchases in the supply chain).

Impacts created from spending in the local economy by
employees whose wages are generated either directly or indirectly
by visitor spending.

Jobs directly and indirectly supported by visitor activity (includes
part-time and seasonal work). One job is defined as one person
working at least one hour per week for fifty weeks during the
calendar year.

Income (wages, salaries, proprietor income and benefits)
supported by visitor spending.

The economic enhancement a company gives its products or
services before offering them to customers.

City and County taxes generated by visitor spending. This includes
any local sales, income, bed, usage fees, licenses and other
revenues streams of local governmental authorities — from
transportation to sanitation to general government.

State tax revenues generated by visitor spending. This will include
sales, income, corporate, usage fees and other assessments of
state governments.

18



ECONOMIC IMPACT
METHODOLOGY

Our analysis of the Ohio visitor economy begins with direct visitor spending and analyzes
the downstream effects of this spending on the broader economy. To determine total
economic impact, we input direct spending into a model of the Ohio economy,
constructed using an IMPLAN input-output (I-O) model. The model traces the full extent
of industry impacts as dollars flow through the local economy.

An |-O model represents a profile of an economy by measuring the relationships among
industries and consumers and quantifies three levels of impact:

1. Direct impacts: Visitor spending creates direct economic value within a discrete
group of sectors (such as recreation and transportation). This supports a relative
proportion of spending, jobs, wages, and taxes within each sector.

2. Indirect impacts: Each directly affected sector also purchases goods and services as
inputs (e.g. food wholesalers, utilities) into production. These impacts are called
indirect impacts or supply-chain effects.

3. Induced impacts: Lastly, the induced impact is generated when employees whose
wages are generated either directly or indirectly by visitor spending spend those
wages in the local economy. This is called the induced impact or income effect.

The Tourism Economics model calculates these three levels of impact - direct, indirect
and induced - for a broad set of indicators, including:

» Spending » Federal Taxes
+ Wages « State Taxes
* Employment » Local Taxes

ECONOMIC IMPACT
FRAMEWORK

DIRECT IMPACTS

=N

RETAIL

&

ENTERTAINMENT/REC

&

FOOD & BEVERAGE

.

0 O

TRANSPORTATION

=

LODGING

INDIRECT IMPACTS

B @D

SUPPLY B2B GOODS &
CHAIN SERVICES
EFFECTS PURCHASED

INDUCED IMPACTS

e £

INCOME HOUSEHOLD
EFFECT CONSUMPTION

TOTAL
IMPACTS

INCOME

JaN
TAXES
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ABOUT TOURISM ECONOMICS

Tourism Economics is an Oxford Economics company with a singular objective:
combine an understanding of the travel sector with proven economic tools to answer
the most important questions facing our clients. More than 500 companies,
associations, and destination work with Tourism Economics every year as a research
partner. We bring decades of experience to every engagement to help our clients
make better marketing, investment, and policy decisions. Our team of highly-
specialized economists deliver:
« Global travel data-sets with the broadest set of country, city, and state
coverage available
 Travel forecasts that are directly linked to the economic and demographic
outlook for origins and destinations
« Economic impact analysis that highlights the value of visitors, events,
developments, and industry segments
« Policy analysis that informs critical funding, taxation, and travel facilitation
decisions
« Market assessments that define market allocation and investment decisions

Tourism Economics operates out of regional headquarters in Philadelphia and Oxford,
with offices in Belfast, London, Frankfurt, Ontario, and Sydney.

Oxford Economics is one of the world's foremost independent global advisory firms,
providing reports, forecasts and analytical tools on 200 countries, 100 industrial
sectors and over 3,000 cities. Our best-of-class global economic and industry models
and analytical tools give us an unparalleled ability to forecast external market trends
and assess their economic, social and business impact. Headquartered in Oxford,
England, with regional centers in London, New York, and Singapore, Oxford Economics
has offices across the globe in Belfast, Chicago, Dubai, Miami, Milan, Paris,
Philadelphia, San Francisco, and Washington DC, we employ over 400 full-time staff,
including 300 professional economists, industry experts and business editors—one of
the largest teams of macroeconomists and thought leadership specialists.
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I Supply-Co, @

i 426368
miltion

Gerald Parisi

. g6y AtriCure inc. ).

$206.53

million

- NA

. Michael Garrel
micarrel@atricy)

Miller Valentine Const 409 E:MonumentAve.

s

Applied Research Solutions @3 Heavércreek .OH 45440

$178.94 |

mitlion

Kevin Sullivan
Ksullivan@appliedres.com

Gary,Witthinger. - .-
gwittlinget@appliedres:com

Beau Townsend Ford Lincoln nc:-®. |

Beau Townsend
id@btford.com’, .

Joseph Alrport Toyota, Joseph. s
@ Agpo'rt Hyundai, Genesis of Vandalia.|"

L g10
miltion:

133

ristian Hatin
chahn@airtoy.com

West Chester, OH.45246

394.8
million

335

matt.harishorn@esielectrical.com

Matthew Hartshorn

1 Some revenue may be unaudited
2 wholly-cowned subsidiary, top local executive

our COMMUNITY.
Our Commiitment.

5 Former top executive John Vass died September 2022
6 airhyundai.com, josephairportgenesis.coim

Mission-driven lo create a betfer world
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DAYTON’S TOP 100 COMPANIES

RANKED BY REVENUE

) 2021 2020 Percent Employees: Owner arstock 2 Year
Company Address revenyie revente  _change local . . ticker Top executive founded
: i e 10450 State Route 47 s ) . N ]
Continental Express Iric. e $114.5 $105.8 Ruisséll Russelt Gottemoeller y
cuntinentalexpressing.com ® S‘g;;-}’;‘g;‘_ﬁggS mitlion million 8.22 350 - Gatternoeller russ@ceich.com 1984
te L inc. ® SO Chisstgr'mwne $100.31 | $55.99 Dol Beskhar Jeff Beckh
Kingsgate Logistics, Inc.  Center #300 . 55 : avid Beckham | - eff Backham
m-ngga?e,ug,-smium B West Chester, OH 45068 million million 95.22 46 JeffBeckham jbeckham@lkingsgatetrans.com 1986
513-874-7447 Jutie Beckharm
.. Wilson Health - Wilson Memorial 915 W, Michigan St. $108.82 $50.31
¥ Hospital & Sidney, OH 45365 i g 20.50 760 Mark Klosterman Mark Klosterman 1930
osp 037-498-2311 mitlion million :
i fth.org -498-
s 418 E. First Street : 5 ;
Brackett Builders Inc. $103.4 $128.01 = Brackett Michael Hoying .
brackettbuilders.com @ D%gg[g%"_?gggz million millicn 19.23 32 Construction LLC mhoying@brackettbuilders.com 1983
548 N. Cherry 5t. Jeffrey Hendrix
'_The Dupps Company @ Germantown, Ol-!1’45327 $1[Jl%.93 $9~ﬁi72 12.42 180 Matthew-Dupps Frank Dupps Ir. 1935
dupps.com 937-855-6555 mition mitlion +{ Frank Dupps, Jr.
L 11418 N, Dixie Dr. .
rgens Cont -+ .. Nandalia, OH45377 $98.15 | 8643 ) 4q g 100 NA Wiltisin Jergens 1987
con . - "937.666-9799 mitlion miltion
o N ' 2300 National Rd. :
5 Technologies Corp. & : . $96.31 $97.96 = " : Andrea Kuni
epasHiisscom y ] : Faglalgﬂ:é%'js‘g%%z-‘“ million million 1:68 150 Michzel Bridges andrea kunk@epeerless.com 2000
: 2001 Commerce Dr. - .
Area Energy and Electric Inc. 9 $94.41 $113 R ) . Todd Weigandt
areaeléc‘tric.cgz @ Sgé-l%’};g:_gggs million million 16.45 454 Todd W_e;gandt' tweigandtmareaelectric.cam 1983
’ 4401 Dayton-Xenia Rd. i . .
UES inc. @ $90.8 $76.72 ! Nina Joshi
www.dés.com. D%‘gf;’l‘&g’gégggz mitlion miltion 18.35 31_0 UES _emp[nyees: njoshimues.com 1873
10100 {nnovation Dr. #400 :
Clark- Schaefer Hackett A $87.75 $82.5 ‘Shareholder Larry Powell
csheo.com ® Mlarg%_uzrg's?&]gg?'“ miltion mitlion 6.36 117 owned Ipowell@cshco.com 1938
. . 1429 Cranberry Road
Bruns Construction Enterprises $85.5 %85 Steve Bruns
brunsgc.com ® St.gl-lae;-rgég-}-lzggSBB million million 059 330 Steve Bruns shruns@brunsge.com 1951
Sawdey Solution Services Inc. 1430 Oak Ct. #304 $76.4 $87.71 5 Connie Sawdey Connie 5awdey
‘sawdeysolutionservices.com ® Beav;argriegé_o“%gguo million million -12.89 64 JeffSawdey | csawdey@sawdeysolutionservices.com | 2001
835 Sweitzer St. : "
Wayne HealthCare @ Greenville, OH 45331 $764 | $7L42 | g qg 503 | WayneHospital Jeffrey Subler 1922
waynehealthcare.org 937-548-1141 million mitlion Ca. )
Schueler Group/Bunnell Hill 3000 Henkte Dr., : .
Y s s $75.28 $61.22 o {evin Scatt
Construction & Legaﬁug,agHG%SQ%% miltion miltion 2295 42 Mike Schueler kscott@hsabh.com 1935
h schueleygroup.com moda
CESG 3601 Righy Rd. #300 $ .
73.88 $54.02 Jeffrey Tibbitts
Dgggﬁ%ﬂégﬁz mittion miittion 36.76 60 NA tibbitts@cesoinc.com 1987
2 N. Broadway 5t. .
LCNB & . $73.63 $63.78 LCNB Nationat -
Ierib.com Leg%’gfgﬂyﬁgﬁ million million 15.44 NA Bank Eric Meilstrup 1877
Bob Ross Auto Group @ Centanio B 45459 $7024 | 38371 | 4456 78 Jenell Ross Jenell Ross 1974
bebrossauto.com 937.433-0990 million miltion - : jross@bobrossauto.comcom
Hot Head Burritos. @ 2795 Culyer Ave. $70 $42.96 ;
hotheadburritos.com Ketggl;Pgigi;ligw mittion miltien 62.94 350 NA Ray Witey 2007
FCIndustries Inc.. @ 4900 Webster St. $67.31 $65.3 Mike Casella Mile Casella
https://wiww.fcindinc.com Dg’ggpi%}i 3753&4 million million 3.08 310 Mark Casella mike@afctool.com 1972,
PERRY TECH @ 3500 Parkcenter Center Brive, s "
RY pro Suite 200 65 68 . . Perry Carfagna
@ perrypratech.cam Dgy;gn‘i ;JSH ;lgg&zt million mittion 441 52 Patrick Summers pearfagna@perryprotech.com 1988
CDO Technologies Inc. ® 5200 Springfield 5t. $60 $67 AlWoford
cdotech.com Dg’ggfi 5?8"‘-(‘]‘053 1 million million -10.45 83 Al Wofford al.wofford@cdotech.com 1995
_Rick Heinl Tony Heinl
Repacorp Inc.® & 3T1ig"]d€§§'y0pﬂ;%°7“1” $59.6 $49.06 | 5 49 167 | RachelieHeint tony.heint@repacorp.com 1974
repacorp.com 637-667-8496 million miltian y Andy Heinl Rick Heint
. - Nick Heint rick.heinl@repcorp.com
American Trademark Construction 200 Lau Parkway $58 445 : .
Services 6) Englewoad, OH 45315 miltion million 28.88 32 NA Emily Dolson NA
s atessine.com 937-832-8885
ST 6683 Cent;liviue Business s s R
WYy 56.02 52.88 - Medical Mutual
Censts%r[\,/il%ZOH 45459 million million 5.3 43 of Ohio Andrea Hoghen 1986
-762-3159
P ColdwellBanker Heritage @ 4060 Exccutive Dr. $5153 | 84375 . Ron Sweeniey aa
coldwellbankerishoméxcom i . . Beav;argrﬁazké&r-égg 430 million mitiion 17.79 53 Ron Sweeney |y, sweeneymcoldwetibankercom | 1957

1 Spme revenue may be unaudited

25 whotly-owned subsidiary, top tocal executive

3. DBA Repacarp Label Products
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Percént . Employees:  Owner or stack
- .chai docal, - ticker -..T0p execu_tive?
$51.3 1. $50,88 - Mark Jones Mark Jones P
million . million’ 0.83 98 George-Malacos. mjones@mitlift.com 1956
ér:Dayton Construction Group/ |- .. : o . .
o 8 Kg . Sy $49.97 $49:66 : Greg Thompson : - . v
r;’ggzuprrs’on Co. 63 . = : eavgr;x:e‘{azl% %I%I;I;Stlso Titlion Tillion 0:62 72 Gaorge Obzrer . Greg Thompson 1988
i I 4243 W, U5 it 36 : . - o
PSC CGrane and Rigging ® o SEs WA RE38 L a0 . < .
S pstind.com  Hilia, o356 ! miltion NA; NA NA NA James Sever <| 1033
fack: i 1134 e Doug Mayse, .
) Rieck Services @ Lo ABEE . SH2E ) g 225 Harold Rieck Harli Rieck { i8ez”
B N 4 Eae harold.rieck@iieckservices.com o
- P © 3500 Pentagah Blvd, ¢ : :
Synergy Building Systems .€) e i % |, $465 $35 . . Jerad Barpett i s
‘synergybldg.com” - ’ . ?ea\lgerc?eel(, _OH 4343% milion million 32:86 7 T“A Jjerad@synergybldg.com 1982
gg;?;glgggstrucuon Group: & f,-ﬁ{s[,i’% %ﬁlgg -4.44 4 . - JustinConger Jusffﬁ_cuﬁéér 1992
1400 W: Darothy Ln. ) 438" . Michael Berning e
: ,',','EAP Y & “Keltghing, OH 45405 ¢ |- ‘$46.04 | 93888 1 4p 4, 126 . Jod Ferdelman WMatk Brumfield
-héapy.tom 937-224-0861 - MarkiBrumfield
ey Applied Mechanical Systeriis, Inc. @ |- 2328 WotfCreel Pike $42.5 $44.4 ; . LRI b
appliedmechanicalsys.corm™ T g 0*:1;057326' milliof miltion ~4:28 136 Michael Ayers Michael Ayers 74
. . *7777 Washington Village Dr,
. Beacon Capital Management & il 280 $42. $33.79 2431 9 .. A Chris Coolc 2000
Heaconinvesting.com e : rville; OH 45459 miiltion ‘million - . cook@beaconinvesting.com .
39:9093 . K .

. 1100 E.Mnnument Ave. - & .
,Al.h_ed“s_nupply.co. @ Dayton, OH:45402-7 - $4L5 X $31.7 31.23 35.: I' ThomasHoman Thomas Homan' * * 1935
alliedsupply.com 637:396-2020 mitlion -fillien : . :

MSD inc. 6 4401 Springfield 5t. $40 438 - - JohriStewart: S
‘msdinc.net Dg%tgpi&q;f;;l miltion mitlien 5.26 165 s Johin Stewart Jstewart@misdinc.net 1584
TACE® @ 1430.081CL#100, g3042 |- $393 " eadd bl e g
tacg.com Eea"ge_i,%r_eéngg-g"f 430 million miillion 0.00 NA Emilie Scantlebury todd.vikan@tacg.com:: -
SiteWORX & ..3800Turtecredk Rd. $39,00 | $3408 o . 7, Joesmith Matt Smfiths o0 0 b
Siteworxohio.com -Lel;ggu_rzl,zfgﬂjo%fé?ﬁ. riillian miittion 1469 157 ’\Mmalgéﬁ:it:ﬂ matts@siteworkohio.com - | 2040
eni . . 39315, Dixie D, R o . :
McGohanBrabender Inc: ® “Kettering; OH45430: $385 |y - 130 | Employee Owned Erick Schmidt .- 1972
rmcgotiahbrabender.com . 937-293:1600 million B, ! :
: " 401N, Keowee 5t. P i co . -
CTC Plastics. @ Dayton,.0H 454047 $38. $36 5.56 83 -~ Sotn-Famity Craig Dixon 1994
cicplastics.com 937-328-5880 mitlicp million 0 . |
+ 1 Elizabeth PL. gy B N .
s AltoHealth Care Staffing.inc. ® e i - $35 . #3230 . Lestie Kiahn i,
altostaffing.com Arng DZ’;‘;’E%"{;‘S&? million million 75:00 1,000 S lkahn@altostaffing.com 2003,
. 2 7594 Tylers Piace Blvd, . .
Cristo.Homes.@® \Vast Chaster, OH 45069 3058 JERSTRE
cristohomes.com 51375810570 million ; 5
. iO_l;Clar_k'vad ) - 3 R K L
McGraw/Kokosing Inc. &. - Mbnroe; OH 45044 4341 $2435 1 4000 175+ ret.Burgett ¢
wwiw.megrawkokosing.com "513-422:4521 millia million ik 2
\ Waibel Energy Systems, inc: ® BlomllCreekhr $33 $29. 130 | - hndylaibel b pavid Crostey et i s
www.gowaibel.com REEERTEY 937’—‘264‘-4:343 mitition miltion - DavidiCrosley ¢ ‘dave:crosley@gowaibel.com. -,
LIBlnc. 2500 Newitdrk Dr. 08 | g . S S - Rod Sommer. ;i
fjkiiné.coi ® 'M[argf;’;"lzrgg?s%ggau mitlion million 36.10 98 S_Vhefrehqlper owned rsommer@ljbinc.com
A s Cradit Uing 3501 Witmington Pike ’ ’ snL i
Day:Air Credit Unionine. p . |- $31.9 $25:64 i - Wilkiari:Burke:
dayiirorg’ nionIne-® | H 45429z mitlior miltion | 2443, Member Owned bburke@dayair.org
. %5 Selectindustiies Corp@ 30 +$33. a0 - 1 Robert Whited ot
@Rlectc‘;rg AN million million 905 NA ~ Kelly Wogoman. MaricWWagorhan
Regal. Plumbing and Heatiri 129.4 $27,38 g el R [
@ gal g flealing ® rﬁilﬁon : . 738 130 “Todd Weigandt twelgandimareaelect
X Victory + Affiliates @)- . 3285 R - “Tyler Mor
i v+ Affiliates @ oion 125 .} TylerMorton wiermaren
- . 4053 Colonel Glenn Hury. L e
HumanIT Solutions LLC ® Beavewreel, O 45431 | 92085 | I35 | 1700 | gy
humaniT.us R .. 54370017576 million fhiltion i

1 ‘Some revenue may be unaudited

2 [f. Wholly;ownec.j subsidia}y, top .Loc;a-!e_g(_.s!:ut.i;\.(:e ., .

3. patafromi 2021
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DAYTON’S TOP 100 COMPANIES |

RANKED BY REVENUE

2021 2020 Percent - Employees: Gwner or stack 2 Year
Company- Address revenug’. . revemue  change local- . - Hcker:. - Top executive founded.
i : : 100 Rockridge Rd. R PR B L ]
Garber Electrical Contractors - $27.23 $28,19" O r _ Brett Garber - .
garberélectric.com ® Engé%‘%ggg'f?z%r’zm million. " {. millien .- 3'?9' _ 183 : Breft Garher. bgarber@garberelecttic.com 1975
: - . 2600 Thunderhawl Ct. : i ]
Chemical Services inc.® $26.85 $23.3 ) i Martin Wehr
chemgroiip.com ® D%%t??égzﬂgggé“ million . | million 15.25 23 Martift Wehr wehrmj@chemgroup.com 1980
: ; 3844 Research Blyd. N -
. Matrix Research inc. 326 | $28.66 . Employee Robert Hawley _
Iatrixresearch.com @ DZ‘Q‘??A?% g‘ggg -million: mitlion’. - 930 ',76- ‘owned .bob.hawley@matrixresearch.com 2007
: 7621 Progress Ct. & Ty Gk Cauganne: ) ;
WENCO Construction Co. LLC ’ d $25,1 $15.92: X .-Suzanne’ . Suzanne Winters
WENCOconstruction.cam - B & . HUbergl;;'_%T;'_ggUgMM -~ million . .miltion 57‘6‘9‘-' 50 Winters:.: -} “swinters@wencocanstruction.com ‘2914
T 436w, Frandin LT
A NurSI?g.Centers ® . Linda Blagk=Kurele:;: 2000
rsii ers. o . i
George Oberer, Jr.. .
'_grojr@ohe_rer.com 1949.
\ Woodhull "% Stisie Woodhulk 2000
woodhttusa,com " g3 swoodhull@wopdhullisa.com ;
L _ 1360 5. County RE, #2258 | g . o T - -
Micon Concretenc. ® Tray; OH 45373 §228 . 82523 | zept o5 ol Abewinck ). ik Miler 1994
milcon-inc.com . 937-339-6274 e R : | JonathanMiller k@milcon-inc.com o
s - B Brian Carr
y 3601 Righy Rd. #400 o . v : : r . .
 Brady Ware &Co.. & Miamisturg, OHas3g2 . | . 3232 0o 5o of Shareholder, Bearrabradyware.com 1952
bradyware:cam : 937-223-5247 millien - Owned .+ JimKaiser “
i . . tkaiser@hradyware.com
SRR 721 Shroyer Rd. ; o " Kathi :
Marioh's;Piazza > $22.8 $17.63 Kathi Glass 4 .
marjonspiazza.com ® D?;‘g??ﬁg;{ggﬁg mitlion million :20.36 304 1 Carol Pollpck. NA 1965
; 495 Byers Rd. - e : e nan Ol
¥ ONEIL @ iami $21.89 . y 3 P Hernan Olivas
86 oneil.com Mlarg:‘f;_ugrgg?glgggyz mittion NA NA 136 | Company ESOP: holivas@oneil.com 1947 -
- ; - : 3577 Cammerce Drive’ e b T : o N : .
Hi-Marl Construction Group inc. ®. h 206 $21.78- $12:25 - o Quincy. Quincy Hightower ;
himarkcg.com . P M!ddslfgeggé?&;guos " million miltion #1.77 4 i| . Hightower, quincy@himarkcg.cum 1992
7750 Paragan Rd. X D.E. Lawrer;cé s ' o .
55 The LTM Group ® Centerville, OH 45459 $21 $1628 | 59pp 15D Lisa Eclde: -, Tina Hardwick 2007
buckeyehomeheaithcare.com 5“937_123'1_3780 mittion mittion - Tina Hardw%,ck thardwick@buckeyehomehealtheare.com
- 2425 Technical Dr. . . o
Staco Energy Products Co. @ Miamisburg, OH 45342 $20.66 $16.1 8,16 68 Blainey Hess Jeff Hoffman 1937
@ stacoenergy.com 937-610-7900 million million ' - g
p . 2372H Laleview.Or. S oe .
Creek Technologies Co. $20.5, $18.5 ; A. Lea Dr. Culver
creel(~technulngies.cugrn e Beav;;;’ig%gggg@l million mitlion 10:81 85 Lea Culver {ea.culver@creek-technologies.com 2007
. T . David MeNerhey
" 2490 CrossPointe Dr. i g
i Think Patented & - Miamichi Ty $20 .| - $19 DaleLunce David McNerney
¥ thinkpatented.com Mm'gf;ggg?ﬁggﬂz milion |- -millien 5.26 ! 128 Iten McNerney dmenerney@thinkpatented.com 1978
- - Niels Winther
N . : 1245-G Lyons Rd. . . ' - .
Edaptive Computing Inc. ® Centerville; OH 45458 $1034 | 83081 | 514 | ago | AniuChawia Praveen Chawla NA
adaptive.com 637-433-0477 million miltion Praveen Chawla
i . 2755 5. County Rd. 254 Meyer. Bavid )
Wat-Kem Mechanical & Troy, OH 45373 g3 - HaZ | 2697 56 Daniel Voight . ol Wolle o 1964
watlem.com 9372573-3072 David Woife -
. - . 1 River Park Dr. \ F :
{ Universal 1 Gredit Union Inc. @ ; $18:97 $18:34, . Jessica Jones
94 ulcnorg D;gfl’f‘i?;ggggg miltion million 342 85 Wember-owned * jjones@ulcu.org 1937
River Valley Credit Union Inc. @ 505 Earl Blvd, $18.52 $18.16 John Bowen "
rivervalleycu.org MIBFSI357I)PBI'2,99§2§3342 miltion million 197 87 Member owr.led ibowen@rivervalleycl.org ?349
dential I . T Charles Rossi .
: 3 29 tial Dr, #2001 . N o :
A_ZImuth Corperation € Bzgvzrrf:sr]:;z (x)aH 4';-?2 40 $18,32 $18.05 148" 59 crossi@azimuth-corp.com
azimuth-carp.com 937-256-8571 million miillion ¥ Valerie Rossi
o . i@azimuth-corp.con
i i 55 E. Main St. ; Francigand Co
3 Superior Aluminum Products Inc. @ 355 $16.5 $15.2 . . Doug Borchers ;
www.superioraluminum.com Rgg?ggg_ig%? mittion miltion 8.58 60 Eg;ﬁ{;gﬁs N dhurchers@superiuraluminum.c?m_
- . 94 Compark Rd . . Leslie Ryan
3 ?‘?‘;hg‘g Electric @ Centervilie, OH 45459 J6s | ST ) 1 101 Leste Ryan JoeRyan
oliabieEC.com 037-433-0262 oe.Ryan jryan@ReljableEC:col
o . o _ Greg/Gladmati.;
S " i 7600 McEwen Rd. Linda Davis. ) ek Sl st
99 1 Technologies LLG @ Centerville, OH 45459 i I R A NA Wike Davis galadmane@inktechiiologies.com
y@ inktechnologies.com 866-313-2879 iitio mitlion Greg Gladman- ke D7
; ; 500 Smitt Dr. ' =
(&) Tom Smith Industéies inc. Englewood, OH 45315 $15.38 | $12.87 | 19,49 58 Annette'Smiith |-
W tomsmithindustries.com 937-832-1555 miltion miliont o

1 Some revenue may be unaudited
2 {f wholly-owned subsidiary, top local executive

{

B GROWING COMPANY
(R grevsivgs pessibilifios |

it At e i A 4 TAER AANA AD

3 A ChemGroup company

4 Former top executive Roger Glass died August 2022
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DAYTON’S TOP EMPLOYERS NN
NN
RANKED BY EMPLOYMENT - 55‘\\3:\\\\
. AN
. . NN
. 202200cal, 2021 local, Founded W
~Company, :.. Address employ 2021 Top local executive locally Owner > \\\:Q\'t\
. 5215 Thurlow St. j =~ :\\\ .
ight-Patterson Air Force Base Wricht- . N
4 ght-Pattersan : U:S. Department NSORNNNN
o S AT P as | 32,000 32,000 NA Col. Chris Meeker 1057 | UsS; Departm: :\\\\&\\:\:
wpafb.af.il 937-522-3252 R
: Lo -1 Prestige PL. : : :\\‘:\Q\\‘ N
Kettering Heaith @ Miamisburg, OH 45342 13,720 13,984 S22 Fred Manchur2 1964 | Nettering Health I
Kketteringhealth.org 937-762-1040 . 1iion etwork \‘\O\Q\\\Q:
. AN
. . 110 N. Main St, . : . NN
: Pr";'i'el:ﬁga:‘t'f?ggg' ® Dayton, OH 45402 11,344 10,537 215 Michaet Riordan 1995 | MedAmerica &\*Q\\Q
prel . 937-499-9401 N
= TN
KrogerCo.® @ 150 Tri County Plauy. 51325 ::§;§:\\::
roger Co. Cincinnati, OH 45246 4,523 4,523 Hiition NA 1902 Kroger Co. IWRRND
kroger.com 513-782-3300 IR
PN
M(i:cha?l C%lbert . \&\\:\1\3:{\
ey, 451'W. Third St. . “Carolyn Rice . . AR
-8 Montgoniety County ® Dayfon, OH 45422 4,352 4,352 NA _ Judy Dodge 1803 | Community WY
" Www.sefectmeohio.com 937-25-4401 Débbie Lieberman AW
£ . . {ishermand@mcohio.org NN
=y : Children ital 1 Children's Plz. - " $547.03 . : . A ”\\\‘\‘\SS\\\\\\\\:
; -vgy?ldvrt;?daytén ;rf;n s Hospital @ Dayton, OH 45404 3,904 3,904 illion Dehorah Feldman 1967 |{Deborah Feldman 55\\3:‘5
g . 937-641-3000 - NN
: — — T g AT
. T 501 E. High St. e ’ [N
Miami Unjversit $682.08 Gregory.Crawford . N
Pl ol IY ® Oé?;?éggfgggﬁ 3,794 3,723 million president@miamioh.edu 1809 State of Ohig $\:\\:\S§
. . 2 RN
: — Ay
p e 5858 Springboro Pike . R NN
n"f;’?}gfcrog’c- 4 Daytugl, O 45449 3,496 3,496 NA NA “1987 Meijer tnc. ?\5\5}\:555
- 937-436-3500 . AN
- N DN
University of Dayton @ . 300 Coliege Park $575.9 o | . \‘:\\:5\\:\_\1
- U d';;/‘t,; ELIMY-° aytol Dayton, OH 45469 3,100 2,870 S ien Eric Spina 1850 | Society of Mary RIS
N . : 937-229-1000 AN
ol 230 N. Main St. ’ L
: CareSource™ @ Dayton, OH 45402 3,000 3,100 Haa Erhardt Préitauer 1989 | CareSource
caresource.com §37-224-3300 "
Honda Development & :
j § A . 12500 Meranda Rd. R
Manufacturing of America,LLG Ainna, OH 45302 3,000 3,000 NA “*Rick Riggle 1085 | HondaMotor
oD oniacam 937.498-4545 -
10.10Nda.
AK Steel (Cleveland-Cliffs inc.)* | 9227 Centre Pointe Dr. Cleveland-Cliffs
@ West Chester, OH 45069 2,500 2,500 NA Lourenca Goncalves 1899 Inc.
aksteel.com 513-425-5000 ’ )
Sinclair Community College aa4w. Third st. Steven Johnson Community
https://wW'w.sinclair.edu}l ® "2,@‘;’.“_;;31;‘3382 2,368 2,368 NA president@sinctair.edu 1887, owned
1 e AR Rt 4 4100.W, Third St. ] . : s, Departent
@ Dayton VA Medical Center” ® Payton, OH 45428 2,300 2,300 NA Mark Murdocic 1867 |  ofVeterans
. ayton.va.gov 937-268-6511 + Affairs
g 1365. Ludiow St. o .
: bayton Public Schools @ Diyton, OH 45402 2,237 2,238 NA Elizabeth Loll 1831 | Communiy
gh www.daytonpublic.com 937_542_3000
I 110N. Main St., Ste 370 )
Premier Physician Network @ Dayton, OH 45402 2,126 2,060 $523.25 Diane Pleiman 1990 NA
premierphysiciannet.com 937-499-8749 =
. . . 2801 W. Stroop Rd. i
Fuyao Glass America Inc. - Morine, OH 45430 2,000 1,700 NA Amy Lel 2014 | Fuyao Group
fuyaousa.com 937-496-5777 Zuogui Xie
Mercy Health Springfield & 100 Medical Center Dr. Adam Groshans ‘
mercy.com ’ Sprg‘g;‘f*é%‘?'fo‘(‘,%““ 1,892 1,648 NA aggroshans@mercy.com 1887 Mercy Health
. . N 3640 Colonel Glenn Hwy.
W."[%htds‘_tate University @ " Dayton, OH 45435 1,945 1,945 NA Sue Edwards 1967 | State of Ofiio
wright.edu 937-775-1000 :
Wright-Patterson Air Force Base | | +881 Sugar Maple Drive . L
Medical Center o ey < 1,900 1,900 NA Col. Dale Harrell 1956 | US.AlrForce
htep:/fwrightpatterson.tricare.mil/ 937.257-8762 N
101 W, Third JEférey oo
+ . Third St. . mayer@daytonchio.gov e
City of Dayton Dayton, OH 45401 1821 1,877 NA JoeParlette 1805 | -Community.
; aytonohio.goy §937-333-3333 Shelley Dickstein :
LaShea Lofton i
A . 1675 W. Campbell Rd.
Emerson @ Sidney, OH 45365 1,715 1,700 NA Brent Schroeder 1937
- emerson.com 937-498-3011 .
g Assurant Inc.? & L Assurant Way $9.2 '
St com SDrglsg;l_taalg,79l7-i7%50505 1,600 1,600 e . Ray Rafferty _.1993
1400 W, Marleet St. * ) y
Troy, OH 45373 1,500 1,500 NA Vic Weldon 2006
937-440-6403 !
@ 1600 Webster St. ) S
Dayton, OH 45404 1,444 1,444 Robert Baker

937-369+2900

NA

eq
itst half 6f:2022

uivalent, employment numbers change daily, this-data isas 2 Retiring Dec. 31

3 patatrom 2020

-4 Datafrom2031 .
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DAYTON’S TOP EMPLOYERS

RANKED BY EMPLOYMENT

% Navistar international Corp.2 @ 6125 Urbana-Rd. - ; Navistar
s * Springfield;.OH 45502 1,396 1,396 o NA Jeffery Wehb 1902 International
navistar.com 937-350-2800 4 i y e Corp.
Airstream inc. @ 100LW. Rlle St 3 Thor Industries
sirstream.com .Jacl(s%ré%?lsjs%‘:s()qu"»ﬁk 1;,:375 1,154 NA Boh Wheeler 1952
- " ST
@ Whirlpool Corp. @ Greenvitle; OH 45331 1,200 NA Renato Esteves NA Whirlpool Cerp.
§37-548-41.26 .
G nic ; 10170 Penny L1 4300 -
 Midmark Corporation @ 0170 Penny L1y, 554 . 4594
midmark.com’ Mlagg?yggé?%ggﬂz L1 1,050 million Jon Wells 1915 NA
Greene County Department of :
Brandon Huddlesen Communit;
Development <) 1,072 1,072 NA bhuddleson@co.greene.oh.us 1803 uwnei:{I Y
greenecountyohio.gov =

i A ; * "3040Kemp Road y
Beavercreek City Schools & 3 Community
begvarereek13,0n.16. . Be;i\lgeé‘;rfle(é 0 45431 1,058 1,026 NA Paul Otten NA ad

eyl e . . 560 Pentagon.Blvd,
Wright-Patt Credit Union Inc. & 3 $431.7 . .
wpCL;e00p Bea"geggr_%elkig%gg“l 1,052 1,029 million Timothy M!slansky 1932 | Member owned

T : 3 1650 Kingview Dr.

ADVICS North America Inc.” & Lebanon, OH 45036 1,000 1,000 NA Vuzo Imato 1988 | ADVICS Co. Ltd.
advics-na.com 513-696-5450

5 1219U.5. 35 W.

Henny Penny Corp. & Eaton, OH 45320 877 737 ia1s Rob Connetly 1957 | Emplayee owned

hennypenny:com 937-456-8400 mitlion :

. 2800 Gilbert Ave, i

Frisch’s Restaurants Inc. ® v : Frisch’s
@ frischs.com CmgT;f;glo_};égéos 848 690 NA Joseph Cavaliere 1947 Restatirants Inc.

MK Parts Industries 6 777 Kuther Rd. Ric Abbott .| Nikion Holdings

nkparts.com ~ S'gg;ﬁg;_ﬁggis 700 722 NA Yasuyuki Mizumachi 1988 Co. Ltd.

sl 1065 Woodman Drive i

AES Ohio™ @ Dayton, OH 45432 700 650 NA i _Knsltmg Lund 1911 | AES Corporation

aes-ohio.com '800-433-8500 kristina.lund@aes.com

Wilson Health - Wilson Memorial 915 W. Michigan St. $108.82 et

Hospital & Sidney, OH 45365 627 581 million Mark Klosterman 1830 Hospital,

wilsonhealth.arg 937-438-2311 ) Association

Goodwill Easterseals Miami 660 S. Main St. : Goodwill
@' Valley @ Dayton, OH:45402 611 611 $60,001 Lance Detrick 1934 Easterseals

vww.gesmy.org 937-461-4800 E Miami Vatley

- .. 1) ' d N
Winsupply Inc. @ 3110 Kettering Blvd. $5.5 John McKenzie Stockholder
winsupplyinc.com . ¢ M%?}rlez’g%sgs_,fg 600 460 billion Jjmckenzie@winsupplyinc.com 1956 awned

u 3 s 3 251 N. Main 5t. £14
Cedarville University & Cedarville, OH 45314 598 604 $135.64 Thomas White 1887 | Boardof trustees
cedarville:edu 937-766-2211 miltion

R - Vi - Bryan Heck

= : + 76 E. High St an = . -
Gity ’);’.f lgﬁ".‘“gf‘eld @ Springfield, OH 45502 575 575 NA bheck@springfielcobio.gov 1850 | Community
spring re. ey 937-324-7300 : cchappell@springg‘ieldohio.gov
s Greater Dayton Regional Transit 4.5, Main St. 5 .. Community
Autherity & - N Dayton, OH 45402 520 580 NA Robert Ruzinsky 197271 " Gwned”
iriderta.org 937-425-8370 :

¥\ Dayton Freight Lines inc. & 6450 Poe Ave. $684 Wichael Cronin . -} Thomas Cronin
daytarifreight.com h Dgy;??igﬂigééd' 507 600 million Thomas Cronin Jr. 1981 Jr.

. 835 Siweitzer St. : i
Wayne HealthCare & Greenvilie, OH 45331 503 504 $764 Jeffrey Subler _19yy | Wayne Hospital
waynehealthcare.org .937-548-1141 million 0.

% 7T O 300 W, First St. ;
AT&T Ohio & h . . $168.9 Mark Romito -
att.com Das{tgf‘}aogﬂggggz 500 500 billion, mark.romito@att.com 1879 ATST Inc.
i Avery Dennison Printer Systems 170 Monarch-Li. 3 i
3 Miarmisburg, OH 45342 480 NA ea Jule Vergas 1590 | Aveny Denrison
averydennison.com . 937-865-2123

7, 332 Congress, Park Dr. Brad Voss . .
Woss Auto Network @ Centerville, OH 45458 470 480 338 CagVoss 1972 | o0 Voss, Cestg
vossauio.com 937-428-2400 craigvoss@vossauto.net .

3 g 1 Commerce Dr. ;
 Area Energy and Eleotric inc. @ 200 $94.41 Todd Weigandt :
areaelectric.com Sgggﬁgo;_ggf 454 ' 509 miilion tweigandt@areaelectric.com 1983 | Todd R Weigandt

g : 1001 N. Broad St. .

Jeff Sohmit Auto Group @ Fairborn, OH 45324 450 450 NA Jay Schmitt 1946 | JaySchmitt
Jeffdeals.com 537-878-3471.

1 Full-time equivalent, empioyment numbers change daily, this datais as

of the first haif of 2022

2 pata from 2015

3 pata from 2021

i @o P’r'emi.er Healt

4 Formatly DPL inc.
5 Former top executive john Voss died September 2022

PERIENCED

EMERGENCY & TRAUMA CARE IN THE REGION
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RANKED BY EMPLOYMENT

2022 local, . 2021 foeal . Founded
Company i - Add: iployees! J:! 85’ , 021 rey . Top local executive - . locally. -Owner:
Dayton Physicians Network @ | PRSI L L

@ day?'unphysiclns.'cum ® I 400 400 NA " | Physician owned
Wittenberg-University..®.' : i 5 Non-profit
wittenberg.edii 395 E 1845 U?I?Vg:;txy

@ City of Middletown ® $20672 Commitnity
cityofmiddletown.,org mitlion owned’;
St. Leonard < CHI Living ©8100ClyoRdl . . ~ ‘ ’ ;
Communities Centerville, O 45458 2. - NA Matt Walters: .- |+ CommanSpirit
fittps:/fwiin:chilivinge jties.org 937-433-0480 - - L t

P s 10450 State Routed7 e T
_Corgtmen_tal Express Inc. @ Sidney, OH 45365:. 350 400 $114.5¢ .- - ‘Rusgéll Gottetoell
@ continentalexpressiric.com . 937:497:2100 " millicn tussi@ceigh,com
Bruns Constriction Enterprises | 1426 Cranberry Road o o s
St. Henry, OH 45883 350 330 saos R By 1951 | Bridn Hotter
brunsgc.com 937-339-2300 - Miice CaugHali.
ESi Inc. 4696 Devitt Dr- e $115 Matthew Hartshorn .
esielectical.com. Wes%%ﬁtgzgg :15 248 335 355 million matt.hartshorn@esielectrical.com 1966 | MDU Resources
. . +3253 NewiiarkDr « s
Danis Construction & Wiaishurg;. OH 45342 395° 318 $352.36 Jotin Danis 1 1916 iDanis
danis.com 037-298-1225 - «- ) million e ;
Bellbrook:-Sugarcreek Local ' 3757 UpperBellbrodkRoadl | - .-« ° Cooy
Schools Bellbrooi OH 45305 315 315 NA Douglas Cazad " NA N/A
- sugarcreek.ki2.oh.us 937-848:5001 " )
FC Industries Inc..& 4900 Webster St, S $67.31 Mike Casella ]
https://www.fcindinc.com, Dggg?i%“_g;gg“ 310 325 miltion mike@afetool.com 1972 Casella family
-UES'Iné. ® 4401 Day?pn-Xenia Rd. C $90.8 Nina Joshi
; WWw.ues.com Dg’ggﬂgg{ ggsgg 2 310 265 + miltion njoshi@ues.com 1973 | Employee owned
B Merchants Security. 6 2015 Wayne Ave. ; $7.5 James Houpt -

@ mgrchantssecuritycam Dayton,ggl; 45,‘}-10 275 300 mitlion Jjhoupt@merchantssecurity.cam 1801 Janres Halipt
R.B: Jergens Coritractors Inc. ® 11418 N. Dixie Dr: ¥ $98.15 - o I
Thjergens. cont " o Vagg;ljgbcg)}:lggssi'}gﬁ 260 .7 150 miltion William Jergens 1987 .lep_am_.!ergens

B C 5245 Wadsworth Rd. B Dot Mayée ; -

- gé!ggifrfif;"c'ggs_ @ “Daytan, OH:45413 246 231 $an.6e Harold Riecl 1892 | Harold Ricck

el - . 937-274-1887 harold.rieck@rieckservices.com

@ Dayton Gastroenterology Inc.? w3 Syl\fréj}_‘lliééﬂo “e 0 Susan Lewis

L eavercreek; o234 234 NA N 1988 Physicians
i daytonigastro.com .937:_-320.;505.0 B slewis@daytongastro.com .
PHMED Ph)" aD;ﬂ @ 948"23.?-&5‘5-“.50“ e Dr. Janette Froehlich .
primedphysicia b Dg}g‘.?rxig{[ﬁ’gf? : le7 230 NA " Jisan Fraiz 1995 | Physician owried
T ; e 8 g R Kevin Sullivan j
Applied Research Solutiens. ® -'"”Bea‘r:'l]e:i?lu!gl'(StOH%é(t)MO- : 220 204 $214.4 ksullivan@appliedres.com 2012 |Gary Wittlinger &
appliedres.com <o) g8 9196100, | a0 million Gary Wittlinger Kevin Sullivan
. . . ol 3 gwittlinger@appliedres.com .
) Deloi‘tteg ® 711E Mohum_entAye.'#?.OO‘: s PPy - -%50.2 -.-AlberfAéébrook A !
deloitte.cort Dayton, O 42302 20 156 ... billign - * Benjamin Guthrie | NA L Deloittg LLP
; . E b Brent Merriman "
o g G7°E. Mai . merriman@ci.xénia.ch.us
, City of Xenia & LO7E Maln st. y Ryan Duke itizens of Xeni
ExpioreXenia.com x;;;:i,;;%ssi%s S A7 - 220 NA rduke@ci:xenia.ch.us 1803 | Citizens uf)(;ema
- i N Sarah Mays- . C
. . . R f:xenja:oh
 Digestive Specialists Inc. & 4340 ?_'Rd. ;‘210 206 A B Di: Rajkarm
y qige'sti specialists.cont A . ~. rjit@digestivesp
RERE 1520 Fetrteenith Ave, - Jo0. »
ecycling ® . | Middletolin; OH:45044 200 200 §700.
oMt B 7 513:422:360¢ SR e
lied Mech ' 5588 Wolf Ereak Pile o e
ms, Inc. @ Dayton, OH 45426 -200 197 - Michael L; Ayers
iméchanicalsys:com ~937:834-3073
‘-"?l'_\:'_g-f@?emem T Slite30 Sid Chowdhary,
ns LLG * Fajtborn; OH45324 Prashant Gaur
-, .htipsi//ctedence-itc.com/ 9376099253 :
“ @4 Garber Elecirical Contractors ®| - 100ReckridgeRd.”© " 5 ef $27.33 L BréwGatber
l garberetectric.com L E“%%"é’f?" H%?z? 181‘5- 6L il ittion byartieraarberelectric.com 1975 | Breft Garber
.- Beati Townsend F onatRd. : ‘ -
‘ e(%c‘l Ford bl 185 HA $150 Beau Townsend 1976 | BeauTownsend,
: . 937.808.5841 L million btownsénd@btford.com Larry Taylor

1 Full-time equivalent, empioyment numbers change daily; this data isas. ~ 2(D:

of the first half of 2022

'f'rurn'-'z‘ollb .
3 And its subisidiaries

‘boostmyteam@engageboast. com




2022 locat 2021 focal , Founded
'mployees " _employee; locally . Owner
54 ; Lapedes faril
DZ???&SQ&y “Andvéwt Schwartz | Schwartz family
548 N. Cherry St. o )
Germantowri, OH 45327 . 180 “173 $nl1?[[1i69na : Frank Dupps Jr. 1935 | Family-owned
937-855-6555 . L : A e
) .- Tony Heinl
> iop Gy orasa T 177 187 $59.6 tony.fieint@repacorp.cont 1974 | Heinl Family
Fepacorsi.com 39 25 aane | miltion ... RickHeint '
N . = ; . i L . einl@repcorp.com P
B oy By 101 Ctark Blvd o
McGraw/Kokosing Inc. ® Monroe; GH 45044 175 A $24.1 Tom Muraski - 1992 NA
k www.mcgrawkokosing.com 513-422-4521 ; million e »
T ] ) - o - " VD, Edward Hubach . T
vidence Medical Group ® Zgliﬂiggmg[_’gﬁge‘ggzm 175 NA ] NA chiibach@provmedgroup.com - 2002 Physician
oo 937.797-8999 " Susan Bécker Shareholders
37-297-89 e . " shecker@p dgraup.com . s
125S Spangter Rd. ) ' ) L o 7]V Gerald Parisi;
Fairborn, OH 45324 173 1178 $294.75 Gerald Parisi 1947 | Joseph Parisi
937-878-5240 ! . o _Mario Parisi
R S 442, 630 N. Mai st 4| b j 5 B ’ ’ e
‘White Family Cos. inc. ® Dayton, OH-45405 © 167 NA “NA T White 1935 Tim White
whiteallémcom: ==~ 937.220-6394 " R S e )
B\ RS T i 401 Springfield St. - - . ‘ i . T S
: . ® A . : ‘ $40 - lohi $tewart
’:ﬁgc"."‘; : o Dayton; OH 45431 165; Y165 miltion | et omsime.net 1984 | John Stewart
. ' 1360 Technology Ct, #1680 | - . ’ ] O o
2 " . < ylér Greenwood - {" The'Greenwgod
Beav;;g/riegkbflskéggl}im lv61 150 - NA trgreenwondiagreentreegroup.com 1593 Faniily
3800 Turtiecreek Rd. -+ o $2909 | 7 MasSmith MattSiith Mike
‘Legﬂ?g’z‘;%‘;@?s 157 3 164" mittion matts@siteworxohio.com 2010 FgvishJoe Smith
E i Michael Qavish . N
: it e et D 4200 Dryden Rd. v mdayis@meraineah.org: - * NRRY
@ City.of Pz!i‘,l’s!fa'ﬂ'? ® Moraine, OH45439 150 150 © NA dbdcz-eﬁg'n?;‘giﬁ‘éohiarg NA city ;:\5:\:‘3::;:§
L L fiisfphy@moraineoh.org N
“Southwest Ohio ENT 1222 5. Patterson Blvd. #400 | - ’ i Tirmer RN
Specialists Inc. @ " Dayton, OHasd02 |- 150 150 NA oo 1968 | Physicians 3
. com ..., =436~ . s
. : 2300 National Rd. R B s - ] .
<. ¥ Peerless Technologies Corp. ® : $96.31 ‘Andrea Kunk . . . RYi
- .épeerl_éss.cu[ﬂ e 9 . P Fagg;{ib%}jsﬁ%m . 150_ . 149 mitlion : a_r_lf:lxjea.l' k@apeerless:com 2000. .| -Michael Bridges
- B ETE i @ 5525 Union Certre B, |+ T : : i v N T
Republic Wire Inc. ® . : $433.39 % :RonaldRosenbeck - L
rspfﬂ:licwirelcom : We“g}fggggg&os 069 148 138 ¢ million rrosenbeck@republicwire.com 1982 "Ran R"S__e”vb"-d‘
o @ 409 E. Monument Ave. |- S - E e k T
@ Hintington ' ® Dayton, OH 45402 145 <[ 180 36 sscottMacDonald 1979 HBAN
huntipgton.com 5 §37-443-5921 hillion o
P S T .60 Held Ave. RREEE R B T
: Select Industries Corp. ® sl e : -$30 R ) 1 “1a5g 1. BobWhited, -
N cetectorg P D;gtgpi%(-iglsgi]l 145 135 mition” - .- aMark:Wogoman 1970 ol Wogoman
City of Vandatia & .. R oo™ L yan6e "“"“;‘Ri[c?ha;rmggtt;st " 1860 t°mm”"lj?y" o
k¥ vandaliaohio.org 937-415-2250 i ion “ rhefbsti@vandatiachio.org owne
495 Byers Rd. ) ) T, i
ONEIL . ® P, $21.89 "' “Herhan Olivas 2o T -
oneil cim anr;uas;:_ugrg,s(—)oHaggMZ 134 185 Thitlion e holivas@oneil.com 1947 - |'Employee owned :
- Joseph Airport Toyota, Joseph X e ’ o . NN
; ‘Airpgrt Hyundai, Genesis'of 1220, 1180 W. National Rd: ) :  g122 * Chistian Hahn B e RN
¥ Vandalia ® " VaSg%?gbgf{a%%%” 133 - 13 - million . chahn@airtoy.com 1981 NotListed. .. = . . i\:\:<;§3§\\’:
. A’ : : : ‘ : N
VLT 5 3931 S. Dixie Dr. : - : . D - . B . : AR
S McGohan Braberiderinc. ® Kattorin : . - $38.5 . ) RN
. g, OH 45439 - 130 N 140 i . Erick Schmidt 1972 Group owned AR
: ‘ mcgah}ginbr.abepdem:om . 937-293-1600 ’”‘“‘°T‘. ’ ) . P t\\;\é: ‘\:\Q\:
. . 8§15 Fals Creek Dr. w : E . . - .DaveCrosley, : AR
Waibel Energy.Systems, Inc. ® Vandalia 45377 . - 130 114 LS - ghieraedCrosley - toBs | Akl .. I\‘\:\\St\\\‘
www.gowaibel-com 937-264-4343 g ave;crostey@gowaihel.com Andy Waibel ~\\:\§\“§be
g s <
. . - 2190 Coreemied Wil Wintfer, . :\:@:5:::3\\\
y Think Patented @ 000 LrOsSPOIe DE_ S ‘ 20 . DavidMeNerndy . | cpeenneth ) RN
thinkpatented.com M'a??;gsg'af)z}{zggau 128 123 1 mitlion dmcnerney@thinI(patenFed.com 1979 MLCE:C’QE%’%\%?E :\:Q\S\v\t\\
. ) McNerney h
™. HEAPY ® : “1400 W. DorothyLn. . f e igos | o = :
" heapy.com - ) _Kﬁfgtgl;lpgigﬂlgg‘llw 16 133 miion Mark Brumfietd 1945 Private
e T . 510 Springboro Pike - .. - BE ' i R RS
TheConnor Group. & 20510 5p L $328 - iy
coftnargroup.com M'.ag‘é?_“l{gh%%g?@ 125 NA e 11 - ALarry Connor 1992 Larry Connor
R s . ’ " 4454 1dea Center Blvd, | T e Fn R
- W p(?rt Inc:'@ ) Eeavsorgie&%%ﬁguo- 121 o 233 $r?1%lgusn7 . ScottCattran- 1911 NA
1 Full-tine squivatent; erp rit Tiumbers change dajly, thisdatalsas 3 DBA kepacnrp Labet Products, ) ' 8. airhyundaiicom, josephairportgenesis.com:
the alf,'of.?OZZ I 4 648 N_'springhioro Pile Dayton45449 : .
ppafel, Lion-Vallen LLP, data from 2021 5 Part of The Greentree Group

COMMURNITY SUPPQO
EXECUTIVE OF THE ¥

IOURNAL'BOOK OF LISTS 202223










DAYT@N

CONVENTION & VISITORS BUREAU

Dayton Convention & Visitors Bureau 2022 Annual Report




YEAR IN REVIEW

Jacquelyn Y. Powell Kris Davis

President & CEQ,
Dayton Convention
& Visitors Bureau

Sales Lead Analyst
Atrium Hospitality

The Dayton/Montgomery County tourism,
convention and hospitality industry started

out in a recovery mode in 2022, then gained
positive momentum, ending the year with our
organization's highest annual revenues to date.

There were many things to celebrate, and
this report highlights some of the Dayton
Convention & Visitors Bureau's initiatives and
accomplishments during the past year.

BOARD OF TRUSTEES

CHAIR
Kris Davis
Sales Lead Analyst, Atrium Hospitality

VICE CHAIR
Scott DeBolt

Senior Associate Director of Athletics/Director

of University of Dayton Arena,
University of Dayton

TREASURER
Ron Nankervis
CEO, WGI Sport of the Arts

SECRETARY

Debbie Blunden-Diggs

Artistic Director, Dayton Contemporary
Dance Company

IMMEDIATE PAST CHAIR
Kelly Brown
Community Volunteer

BOARD MEMBERS

Chair, Board of Trustees,

Notable milestones in 2022 included the 75th
anniversary of the U.S. Air Force, the 150th
anniversary of Daytonian Paul Laurence
Dunbar’s birthday, and the return, post-COVID,
of the NCAA® First Four® Tournament, WGl
Sport of the Arts World Championships and the
U.S. Air Force Marathon. A number of groups
were able to host COVID-delayed conventions,
including the National Aviation Hall of Fame
Enshrinement Ceremony and the National
Watch and Clock Collectors Convention. Dayton
also welcomed prestigious new events, such as
the U.S. Senior Women's Open Championship at
NCR Country Club, which generated nationally
televised (ESPN) media exposure.

The return to “normalcy” was not without its
challenges. In October, the Radisson Hotel
Dayton abruptly closed. The Dayton Convention
& Visitors Bureau worked to provide groups
alternative accommodations and bus shuttles
where necessary.

AT-LARGE

Barbara Pelfrey

Owner, Barbara Pelfrey
Conference Solutions, LLC

EX-OFFICIO
Robert Breen
Marketing Coordinator, Montgomery County

Raphael Carranza
Director, Autonomous Capabilities Portfolio,
Mile Two

Jacquelyn Y. Powell
President & CEO, Dayton/Montgomery County
Convention & Visitors Bureau, Inc.

GENERAL COUNSEL/EX-OFFICIO

Alan Schaeffer
Pickrel, Schaeffer & Ebeling

Homer Buchanan, Meeting & Event Planner; Kelli Donahoe, General Manager, Dayton

Convention Center; Walt Hibner, Local Affairs/Economic Dev. Manager, CenterPoint Energy;
Brady Kress, President & CEO, Dayton History; Bhavin Patel, Managing Partner, Evolv Hotels/
Comfort Inn Huber Heights; Charlynda Scales, Servant Leader, Mutt’s Sauce, LLC; Sean Scully
General Manager, Courtyard by Marriott University of Dayton; Brian Sharp, Director of Market
Development, Berkshire Hathaway HomeServices Professional Realty; Ty Sutton, President &
CEO, Dayton Live; Steve Tieber, Owner, The Dublin Pub

PART-TIME DAYTON AMBASSADORS

Exciting things are on the horizon. The
anticipated completion of the $40 million
renovation of the Dayton Convention Center
in Q-1 2025, continued hotel and destination
product developments, expanded offerings at
area attractions, the National Museum of the
U.S. Air Force's centennial celebration in 2023,
and expanded Dayton International Airport

air service, as well as a continued return of
travel following the pandemic, bode well for
forthcoming successes. The CVB is eager to
work aggressively to drive economic impact for
the region, and we anticipate industry growth
will be strong in 2023.

Thank you to our hospitality associates, board
and elected officials for your partnership and
commitment to helping the Dayton Convention
& Visitors Bureau drive economic impact for
our area.

STAFF

Jacquelyn Y. Powell
President & CEO

Lynn Gathagan
Executive Assistant

Bev Rose
Director of Marketing & Strategic Partnerships

Bruce Stricker
Director of Finance & Administration

Crystal Walker
Director of Sales & Services

Brenda Baker
Sales Manager

Eric Brockman
Digital Marketing & Communications Manager

Ron Eifert
Senior Sales Manager

Madison Gerhardt

Visitor Information Specialist
Sonya Harchaoui

Sales & Services Manager

Allison Popadyn
Sales Manager

Melissa Rasnic
Sales & Services Administrative Assistant

Carol Cleavenger, David Cleavenger, Shawn Davis, Donna Duplain, Robert Duplain, Brian Eifert, Peggy Gross, Amy Rehfus,

Kevin Rehfus, Linda Stebbins-Suttman, Mary Tucker, Linda Vanover, Debra Waters
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INDUSTRY OVERVIEW

The Dayton Convention & Visitors Bureau serves as an economic catalyst for our community by bringing outside dollars into the area. These dollars
generate substantial sales and tax revenues, plus wages that support thousands of jobs in Montgomery County.

The Dayton Convention & Visitors Bureau receives 70% of a 3% Montgomery County lodging tax to market Destination Dayton/Montgomery County. An
additional 3% Montgomery County lodging tax is collected by the Montgomery County Convention Facilities Authority (MCCFA) for the operation of the

Dayton Convention Center.

LODGING TAX

COLLECTIONS ‘22
DOES NOT INCLUDE
MCCFA COLLECTION

$3,648,151
3% Lodging Tax Collection in
Montgomery County in 22

27.09%

Increase in overall Montgomery
County Lodging Collections
between 2021 & 2022

27.09%

$2,444,453

Dayton CVB Lodging

Tax Allocation

(70% of the 3% County Lodging
Tax, less administrative fees)

$2.44M

LODGING OVERVIEW

Total # of hotels in
Dayton/Montgomery County

69
hotels

Total # of hotel rooms in
Dayton/Montgomery County

6,420
rooms

Property Closures in 2022: Radisson Hotel Dayton,

283 rooms; Super 8 Vandalia/Dayton International
Airport, 91 rooms; Red Lion, 108 rooms (reopened
as split property: Baymont by Wyndham Dayton
North 82 rooms & Wingate by Wyndham Dayton
North 47 rooms).

Property Openings in 2022: Woodspring Suites
Dayton North, 99 rooms; Express Inn, 56 rooms;
Baymont/Wingate by Wyndham Dayton North,
82/47 rooms (formerly Red Lion)

DAYTON HOTEL STATISTICS

SMITH TRAVEL RESEARCH"
2022 Average Hotel 59.30%
Occupancy Rate
£6.27% over 2021
2022 Average Daily Rate $95.84
*14.33% over 2021
2022 Average Annual $56.81

Revenue/Available Room

£56.81% over 2021

*Source: STR, LLC. Republication or other re-use of
this data without the express written permission of
STR, LLC is strictly prohibited

*Research data comes from a study completed in partnership with the Ohio Development Services
Agency/TourismOhio Office, released in the summer of 2022, reflecting 2027 numbers. It is

the most current data available. Data is provided by Tourism Economics, an Oxford Economic
Company. Tourism is defined as a diverse composite of activities, including transportation,
recreation, retail, lodging, and food and beverage sectors. Total Economic Impact vs. Total Sales =
direct, indirect and induced spending. FTE = full-time equivalent jobs.

é )
MONTGOMERY COUNTY DIRECT SALES TRENDS® TOTAL TOURISM IMPACT
SOURCE: TOURISM ECONOMICS MONTGOMERY COUNTY*
Montgomery County Direct Sales Trends 2019 2020 2021 SOURCE: TOURISM ECONOMICS
Sales volume (Smils) 1,511.2 1,167.5 1,405.1 el e e $2.4 billion
LSales growth (% change) 212.2% $-22.7% 120.3% D Siteet Vister Granding $1.4 million

$332 million
$655 million
22,455 FTE jobs
$718

Total Tax Revenues

Total Labor Income Impact
Employment

Tax Savings Per Household

FINANCIALS REVENUE TRENDS

REVENUES
Montgomery County

2021
$1,904,513
$0
$0
$0

2022
$2,444,453
$0
$0
$9,750
$3,471
$212,424
$4,125
$2,674,223

Greene County (contract)
Miami County (contract)

Sponsorship Revenues

Other Income

$0

$0
$1,907,578

Forgiven PPP Loan
Reimbursed Expenses— General
TOTAL REVENUES

Variance
$539,940
$0
$0
$9,750
$406
$212,424
$4,125
$766,645

Percentage Change
28.35% %
0%
0%

100% 4
13.25% %
100% 4
100% 4
40.19% %
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SALES

The Dayton Convention & Visitors Bureau
sales team aggressively works to uncover

and secure convention and group room night
business employing a variety of methods
across all marketing channels to generate
group room night business for Montgomery
County. Methods include industry tradeshows,
customized site visits, industry memberships,
internet research, sales blitzes, sales calls,
client presentations, familiarization tours,
website and social media outreach, targeted
advertising (print and digital), Visit Dayton App,
and Destinations International EmpowerMINT
database.

SALES RESULTS

Booked 33,359 Total Room Nights for 100 Events in 2022 and Future Years,

representing 229,008 attendees

Conducted 34 Site Visits with Prospective Clients/Groups

Hosted Targeted Current and Prospective Clients at Several Key Customer Events:
13 Clients Plus Their Guests at the Broadway Musical Hamilton
38 Clients Plus Their Guests at the NCAA® First Four® Tournament
Games
8 Clients Plus Their Guests at Dayton Dragons Baseball Games

Attended 12 Industry Tradeshows to Promote Dayton/Montgomery County as a
Meeting/Tour/Event Destination

HIGHLIGHTS OF GROUPS BOOKED
IN 2022 FOR 2022 OR A FUTURE YEAR

Travel Baseball Rankings (TBR) Oldsmobile Club of America 2024 Grand Lodge of Ohio

World Series
July 11-17, 2022
4,400 people | 2,177 total room nights

U.S. Senior Women's Open
Golf Championship
August 25-28, 2022
10,140 people | 804 total room nights

Flyin' To The Hoop
January 13-16, 2023
10,000 people | 232 total room nights

National Meet
August 7-12, 2023
300 people | 975 total room nights

Fédération Aéronautique International

General Conference 2023
October 23-28, 2023
250 people | 385 total room nights
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October 17-19, 2024
350 people | 540 total room nights

Fairlane Club of America
June 25-29, 2025
350 people | 505 total room nights



SERVICES

The Services Department works with meeting
planners after they have booked an event

in Dayton/Montgomery County to ensure SERVICE RESULTS

the successful planning, promotion and ) )
implementation of the event. This free assistance Hosted and serviced 100 events in 2022
includes: providing promotional assistance and

attendance builders, welcome packets, local
vendor liaison services, customized name badges, Hosted 31 41902 event attendees and 33;355
welcome posters and buttons, customized tours, event room nights in 2022

dinners or shop-around activities and arranging
dignitary welcomes. The CVB employs part-time
Dayton Ambassadors who assist clients with

CVB Ambassadors and Staff provided 2,000

complimentary services such as event registration, Bureau Service Hours in 2022
group welcomes and staffing information booths.
The CVB's complimentary convention services
are a selling feature and point of differentiation
for our community.

HIGHLIGHTS OF GROUPS HOSTED IN 2022

NCAA® First Four® Tournament WGI World Championships CenterPoint Energy Dayton Air Show
March 14-16, 2022 Color Guard, Percussion and Winds Presented by Kroger
25,000 people | 1,431 total room nights April 4-6 & April 20-23, 2022 July 30-31, 2022
55,000 people | 10,685 total room nights 80,000 people | 790 total room nights
Ohio High School Athletic Association
Girls & Boys Basketball State Championships National Association of Watch and Clock U.S. Senior Women's Open
Girls: March 10-12 & Boys: March 18-20, 2022 Collectors Annual Convention Golf Championship
Girls 7,790 people | 136 total room nights June 25-27, 2022 August 25-28, 2022
Boys 12,500 people | 226 total room nights 1,000 people | 1,485 total room nights 10,140 people | 804 total room nights
Air Force One Former Crew Reunion 1st Cavalry Division Association Reunion National Aviation Hall of Fame
March 31-April 2, 2022 July 5-9, 2022 Enshrinement Ceremony
150 people | 190 total room nights 348 people | 603 total room nights September 24-25, 2022

500 people | 217 total room nights

EXAMPLES OF CVB SPECIAL INITIATIVES WELCOMING/HOSTING GROUPS IN 2022

The CVB provided numerous promotional and special welcoming services to a variety of groups throughout 2022. Initiatives ranged from program
advertisements, digital billboard welcomes on I-75, welcome street pole banners throughout the community, Dayton-themed VIP gift bags and social
media campaigns, to cheering crowds of fans, distributing nearly 5,000 Ibs of sliced oranges to event competitors, and creating and distributing custom
pre-event and post-event videos.

NCAA® First Four® Tournament Team Welcome OHSAA Girls State Basketball Players’ Welcome Video
Recap Video
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https://www.youtube.com/watch?v=Ip50M0k1-Cc
https://www.youtube.com/watch?v=u9hs24Oko1Q

MARKETING & COMMUNICATIONS

r

G GHLIG EQUITY, DIVERSITY
DIGITAL HIGHLIGHTS & INCLUSION
SOCIAL MEDIA \WEBSITE As part of the CVB’s ongoing commitment to
Equity, Diversity and Inclusion:
‘ Nearly one-half million people visited
Facebook the DaytonCVB.com website in 2022, ® CVB staff, Board members and local
New Page Likes @ representing a continued recovery from hﬁSp'Ta“tg’ pgrtr_lersdwatched and dlsCUSSGd
o the pandemic and an increase of 50% the award-winning documentary Who We
Increase of 364% since 2021 B in visitors since 2020. Are: A Chronical of Racism in America.
Instagram ‘ Nearly 700,000 website pageviews in ® The CVB participated in our umbrella
@ Total Followers 1?022 rﬁpresecrllted Cont(|jnu§d recovery organization’s-- Destination International
; rom the pandemic and a 31% increase (DI) first ever Equity, Diversity and
Increase of 7% since 2021 @ ; ; : quity, y
| = in pageviews since 2020. Inclusion assessment tool/study.
YouTube Total website traffic from social media ®  The CVB advertised in Black Meetings
Channel Views o o - & Tourism Magazine and attended the
sites increased by nearly 10% in 2022 : e i
o since 2021 National Coalition of Black Meetings
Increase of 95% since 2021 @ ! : Professionals Tradeshow.
LinkedIn - ® The CVB featured Daytonian Paul Laurence
I Total Followers VISIT DAYTON APP Dunbar, the first internationally recognized
Increase of 37% since 2027 The CVB realized a 46% increase in App African American writer and poet, on the
downloads between 2021 and 2022 cover of the 2022 Dayton Visitors Guide,
™ (3,800 vs 2,600). and promoted 150th birthday celebration
46% events throughout the year.
|
® (VB participated in local MLK and NAACP
events and provided program advertising
support.
AWARDS NATIONAL TOURISM WEEK
® Staff participated in TourismOhio Day at
the Statehouse in Columbus and promoted
Destination Dayton.
® The CVB partnered with iHeartRadio to
Dayton CVB President & CEO, Jacquelyn gncogragke Iogals to Be A Tourist In Your
Powell, was recognized in Ohio Business whn backyara.
Magazine's inaugural Ohio 500 Executives ® The Dayton Convention & Visitor's Bureau

Fall 2022 publication, listing the state’s
most powerful and influential people.

The Dayton CVB was recognized by Dayton
Magazine as the Economic Development
Non-Profit of the Year for 2022.
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hosted our Annual National Tourism Week
Celebration & Community Ambassador
Awards Breakfast where we recognized
four meeting planners as 2022 Community
Ambassador Award Winners for the
significant events they chose to bring to
Dayton/Montgomery County. Winners
were presented with an official leather flight
jacket.



Spearheaded creation of a 30-second
Dayton/Montgomery County aviation-
focused video to be utilized on the CVB
website, social media platforms, in eblasts,
and future YouTube, CTV and digital
advertising.

Developed a storyboard and arranged site
visits, a shoot schedule, and models for

a state-funded TourismOhio 60-second
statewide aviation themed video that will be
utilized by TourismOhio in TV ads in 2023.

Spearheaded creation of a 60-second
Dayton/Montgomery County “sizzle” video
to be utilized on the CVB website, social
media platforms, in eblasts, and future
YouTube, CTV and digital advertising.

Updated the CVB's Destination Dayton
video to reflect community changes and
include new visuals.

A FEW HIGHLIGHTS

The CVB partnered with MTS transportation
to “wrap” a third truck with “Visit Dayton”
promotional messaging and images. It
joins our two-other “traveling billboard
semi-tractor-trailer trucks” which each
travel approximately 200,000 miles annually
across the U.S.

>
Click to play video

Regular media appearances and exposure
in the Dayton market; sent monthly
enewsletters to local hospitality partners
and community leaders, consumer
audiences, current and prospective clients.

Hosted three travel writers on custom-
itinerary visits resulting in stories in The
Toronto Sun, and the book Along I-75.

Placed advertisements (print and

digital) promoting Destination Dayton in
approximately 35 media outlets directed to
consumer, group tour and meeting planner
audiences throughout the year.

Produced and distributed 80,000 print
copies of 2022 Destination Dayton Visitors
Guide (also available as a digital flip-book)
to target audiences.

In partnership with industry agency
Orange142, the CVB executed a digital
advertising and email campaign targeting
Midwestern meeting planners in the
sports, association, military reunion and
faith market segments. The campaign
resulted in more than 207,000 impressions
and 2,607 clicks for a click-through rate
of 1.26%, a 20% increase in website
pageviews per session, a 16% increase in
time on site and a 5% increase in website
visitors.

Created and sent a targeted direct mail
package to our top 200 Helms Briscoe
(third party meeting planners) clients.

The package kept Dayton top-of-mind,

and invited planners to host their events

in Dayton/Montgomery County, while
underscoring in a fun way, our branding as
The Birthplace of Aviation & So Much More!
The CVB received record leads from Helms
Briscoe planners.

Sent a special Happy Veteran's Day direct
mail package to our top 200 military
reunion prospects to underscore our
offerings, stay top-of-mind, enhance
relationships and generate leads.
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https://www.youtube.com/watch?v=Q0SS-f1sxTg
https://www.youtube.com/watch?v=VK9ECvD7Yhs
https://issuu.com/greatlakespublishing/docs/destinationdayton2022

MISSION STATEMENT

The Dayton/Montgomery County Convention & Visitors Bureau, an independent non-profit organization funded
by a county-wide customer hotel/motel bed tax, serves as an economic catalyst by marketing and promoting our
community as THE Ohio destination and providing services for tourism events, conventions, leisure and business
travel and advocacy for destination development.

D q ﬁ 7 Dayton Convention & Visitors Bureau
1 Chamber Plaza, Suite A | Dayton, Ohio 45402

L —————
CONVENTION & VISITORS BUREAU www.DatonCVB.com | 800.221.8235



https://www.daytoncvb.com/
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